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E-Buyers Not Just Trendies
Surprising consumer pro�les from a U.S. research team.

Privacy Is the Main Worry of Internet Shoppers
More government regulation and aggressive steps by industry may provide an answer. 

A ccording to new research on the digitalmode. This would include buttons, controls

Online shopping may
make the expression
‘‘shop till you drop’’

meaningless, but many con-
sumers say they won’t shop
electronically until they can
�rst be ensured of privacy
and security.

The 2000 American Ex-
press Global Internet Sur-
vey, released Oct. 24, found
that shoppers worldwide
want to do more online
shopping but are holding
back. Forty-six percent of
the consumers surveyed,
mainly in the most de-
veloped economies, have
access to the Internet, but
only 28 percent shop online
today or plan to do so over
the next 12 months.

Hong Kong leads
The reason? Close to 80 per-
cent of those surveyed had
security, privacy and related
apprehensions about buying
online. 

American Express sur-
veyed more than 11,400
people worldwide, includ-
ing consumers in Japan and

buyers: 54 percent of those
interviewed buy or will soon
buy goods or service via the
Internet. That tops the U.S.
�gure of 39 percent.

In mainland China, Inter-
net executive King Lai in-

transaction system for banks
set up over the next six to 12
months, he says.

The greatest barrier to e-
commerce expansion, ac-
cording to Mr. Lai, is the
‘‘pace of infrastructure
growth,’’ which keeps com-
munication service prices
higher than they should be.

Less than 5 percent of the
Chinese population buys
items or services online, al-
though some 15 million
people have online access,
according to research done
this summer. But that �gure
is doubling every six
months, according to Mr.
Lai. ‘‘By the end of 2000,
there should 30 million
people online.’’

While new Internet-fo-
cused institutions may allay
some consumer fears related
to online activities, there is
still much that needs to be
done in Asia and elsewhere,
analysts say.

Price of failure
The price for failing is high,
according to Jupiter Com-

e-commerce revenue in
2002 could be as much as
$45 billion. But that �gure
could be cut in hal�f con-
cerns about the invasion of
privacy are not met.

The answer to privacy
concerns, in the United
States especially, may come
from government regula-
tion, though industry can
take more aggressive steps.

Developing rules
‘‘Over the next �ve years,
we could see some fairly sig-
ni�cant legislation and reg-
ulation,’’ says Rich Sher-
man, a senior vice president
of Visioneering EXE Tech-
nologies, a Dallas e-com-

GPS: Global Positioning System is a system of 24
satellites for identifying earth location, launched by the
U.S. Department of Defense. Developments allowed on-
screen, mobile map reading to become a reality by the
mid 1990s. By 2000, GPS-based navigation systems
were standard equipment in most luxury cars. They
include equipment that can read digital maps and guide

sists that privacy and credit-
card fraud are minor matters.
‘‘Use of the Internet and
credit cards is relatively
new,’’ says Mr. Lai, chief
executive o�cer of
NetEase, one of China’s
largest Internet service and
content providers. ‘‘And we
really don’t see fraud issues
such as those discussed by
the media in the United
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